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Why This Book Could Really Help YOUR Book Sales Public relations - or PR - is a vital part of any
author's marketing toolkit. Not just because it is free, it's extremely powerful and quite under-used. Yet it
isn't difficult. Lots of authors think they don't need it - that's why it can work well for you because most
people aren't doing it! PR is about being available, being friendly, and having information to send to people
who ask for it. Those people could be reporters, bloggers, reviewers, or anyone who may be interested in
your book, your message, and your author brand. HOW PR CAN HELP YOU You could get started on a PR
campaign right now. All you need to do is write a press release and send it out online via a free online press
release distribution service. Press releases are one of the most important tools of PR. Lots of authors struggle
with this but it is a learned skill that you can easily pick up. You could even send out duff press releases and
still get good backlinks and SEO for your site and social proof for yourself. Not that you'll have to, after
reading this book! It's all about social proof. You need to make sure that you're everywhere, should reporters
decide to come looking for you. Your frequent sending of press releases and posting on social media should
make that much, much more likely. Establishing yourself as an expert will also help that, too. Use the tips
and techniques in this book to build your own personal database of reporters and other contacts, improve
your social media skills (so you don't waste time but do reach the right people), and make sure that your
author brand and reputation - both online and off - are the best they can be. THIS BOOK WILL SHOW
YOU: * What PR is - and what it isn't. * How to find great lists of reporters using a little-known method. *
How to find the 'story' or hook in your book to turn it into a great press release. * The best free press release
distribution services. * The PR possibilities of your website. * How to set up a 'press room' on your website.
* The PR possibilities of social media. * What to do next time you publish a book, for maximum PR
exposure. and lots more.
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From reader reviews:

Mark McCarver:

What do you in relation to book? It is not important along? Or just adding material when you really need
something to explain what your own problem? How about your free time? Or are you busy man or woman?
If you don't have spare time to perform others business, it is gives you the sense of being bored faster. And
you have time? What did you do? Everyone has many questions above. They must answer that question
simply because just their can do that will. It said that about guide. Book is familiar on every person. Yes, it is
appropriate. Because start from on kindergarten until university need this PR for Authors: How to use public
relations, press releases, and social media to sell more books to read.

Nancy Hedrick:

The particular book PR for Authors: How to use public relations, press releases, and social media to sell
more books has a lot associated with on it. So when you read this book you can get a lot of profit. The book
was written by the very famous author. The writer makes some research before write this book. That book
very easy to read you will get the point easily after scanning this book.

Fred Prentice:

As we know that book is essential thing to add our understanding for everything. By a book we can know
everything we would like. A book is a set of written, printed, illustrated or perhaps blank sheet. Every year
has been exactly added. This book PR for Authors: How to use public relations, press releases, and social
media to sell more books was filled in relation to science. Spend your spare time to add your knowledge
about your scientific research competence. Some people has diverse feel when they reading the book. If you
know how big advantage of a book, you can really feel enjoy to read a publication. In the modern era like
now, many ways to get book that you wanted.

Stephanie Landa:

Publication is one of source of know-how. We can add our information from it. Not only for students but
also native or citizen want book to know the up-date information of year in order to year. As we know those
guides have many advantages. Beside we add our knowledge, can also bring us to around the world. Through
the book PR for Authors: How to use public relations, press releases, and social media to sell more books we
can acquire more advantage. Don't someone to be creative people? To become creative person must choose
to read a book. Merely choose the best book that suited with your aim. Don't possibly be doubt to change
your life at this book PR for Authors: How to use public relations, press releases, and social media to sell
more books. You can more pleasing than now.
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