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For more than a decade Juergen Teller has worked with Marc Jacobs on the advertising campaigns for each
of the Men's and Women's Marc Jacabs collections, Marc by Marc Accessories and perfume lines. Teller's
idiosyncratic visua style and use of unusual models has been instrumental in establishing what has become
one of the preeminent fashion brands of our times. Reflecting the intelligence and individuality of the Marc
Jacobs brand, the models have included Sofia Coppola, Charlotte Rampling, Meg White, Kim Gordon and
Thurston Moore, Michael Stipe, Rufus Wainwright, Harmony Korine, Cindy Sherman, William Eggleston,
Samantha Morton, Winona Ryder, Roni Horn, Victoria Beckham and Teller himself, among many others.
This volume brings together a selection of images from all the campaigns to create a single collection that
marks the significance of this collaboration in both fashion and visual culture.

Photographer Juergen Teller was born in Erlangen, Germany in 1964 and has lived in London since 1986.
Hiswork in book, magazine and exhibition form is marked by an intriguing refusal to separate his
commercial fashion pictures from his more autobiographical uncommissioned work. Teller's photographs
have been published in influential international publications such as W Magazine, i-D and Purple and have
been the subject of solo exhibitions at The Photographers Gallery in London and the Fondation Cartier Pour
I'art Contemporain in Paris. In 2003 Teller was awarded the Citibank Prize and in 2007 he was one of five
artists to represent Ukraine in the 52nd Venice Biennale.

Mar c Jacobs was born in New Y ork City in 1963. He graduated from Parsons School of Design in 1984
with many of the school's highest honors, including Design Student of the Y ear. In 1986 he designed his first
collection under the Marc Jacobs label and in 1997 he became Artistic Director of Louis Vuitton. Marc
Jacobs International, LL C has expanded to include more than 50 stores worldwide. Jacobs splits histime
between New Y ork and Paris.
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From reader reviews:
Patricia Ables:

Do you have favorite book? If you have, what is your favorite's book? Reserve is very important thing for us
to find out everything in the world. Each reserve has different aim aswell as goal; it means that reserve has
different type. Some people really feel enjoy to spend their a chance to read a book. These are reading
whatever they acquire because their hobby is usually reading a book. Why not the person who don't like
examining a book? Sometime, man or woman feel need book after they found difficult problem or perhaps
exercise. Well, probably you will need this Juergen Teller: Marc Jacobs Advertising 1998-2009 (v. 1).

Carlee Smith:

As people who live in often the modest era should be revise about what going on or info even knowledge to
make these individual s keep up with the era which can be always change and progress. Some of you maybe
will probably update themselves by reading books. It is agood choice in your case but the problems coming
to you is you don't know which you should start with. This Juergen Teller: Marc Jacobs Advertising 1998-
2009 (v. 1) is our recommendation to make you keep up with the world. Why, because this book serves what
you want and need in this era.

Jon Pittenger:

Do you certainly one of people who can't read pleasurable if the sentence chained within the straightway,
hold on guys that aren't like that. This Juergen Teller: Marc Jacobs Advertising 1998-2009 (v. 1) book is
readable by you who hate the straight word style. Y ou will find the information here are arrange for
enjoyable reading through experience without |eaving perhaps decrease the knowledge that want to provide
to you. The writer regarding Juergen Teller: Marc Jacobs Advertising 1998-2009 (v. 1) content conveys
objective easily to understand by lots of people. The printed and e-book are not different in the content but it
just different by means of it. So, do you even now thinking Juergen Teller: Marc Jacobs Advertising 1998-
2009 (v. 1) isnot loveable to be your top list reading book?

Amy Tharp:

This Juergen Teller: Marc Jacobs Advertising 1998-2009 (v. 1) is great book for you because the content
which can be full of information for you who have always deal with world and possess to make decision
every minute. That book reveal it info accurately using great arrange word or we can claim no rambling
sentencesin it. So if you areread it hurriedly you can have wholeinfo in it. Doesn't mean it only provides
you with straight forward sentences but tricky core information with attractive delivering sentences. Having
Juergen Teller: Marc Jacobs Advertising 1998-2009 (v. 1) in your hand like finding the world in your arm,
detailsin it is not ridiculous one particular. We can say that no publication that offer you world with ten or
fifteen small right but this reserve already do that. So, thisis good reading book. Hey Mr. and Mrs. stressful
do you till doubt which?
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